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OVERVIEW OF ACTIVITY

A summary of the communications activity undertaken this month, 
alongside key metrics for each activity



EMAIL COMMUNICATIONS

November 2019 October  2020 November 2020

Email Open rate Click rate Open rate Click rate Open rate Click rate

AHUA Opinion

AHUA Update

AHUA blog round-up

AHUA automatic resources email

●
●
●

●
●
●



EMAIL COMMUNICATIONS - TOP STORIES

AHUA Update Description CTR Clicks

AHUA online conference

Advance HE: Remuneration code survey

AHUA South Spring 2021

AHUA Opinion Description CTR Clicks

Asking the provost

Health and safety director

OfS reporting



BLOG POSTS

Blog post Date published Traffic Bounce 
rate

Click rate 
from 
notification 
email



SOCIAL MEDIA

Theme LinkedIn posts Twitter posts

●

●

●

●

●

●



SOCIAL MEDIA ENGAGEMENT

LinkedIn Followers Posts Clicks Shares Reactions Comments Impressions

November 2020

November 2019

Twitter Followers Tweets Clicks Retweets Likes Comments Impressions

November 2020

November 2019



LINKEDIN - TOP 3 POSTS

1 2 3



TWITTER - TOP 3 POSTS

1 2 3



AHUA ONLINE CONFERENCE



AHUA ONLINE CONFERENCE



TIME SPENT ON ACTIVITIES

Activity Days spent per month

Total 3.5



ANALYSIS AND RECOMMENDATIONS

Our analysis of our activity, what this might mean, and recommendations 
for next month



ANALYSIS

NEWSLETTERS

●

●
●
●

BLOGS

●
●

●



ANALYSIS

SOCIALS

●

●

●

●

ALL ANALYTICS

●

https://docs.google.com/spreadsheets/d/1Y904nY5A0JCsPZN_T5NA-dt_6nIuFk8e51H4r3OUb-I/edit?usp=sharing


NEXT MONTH

NEWSLETTERS
●

BLOGS
●

●
●

SOCIALS
●
●

MARKETING AND COMMUNICATIONS STRATEGY
●
●
●
●



We hope this monthly report offers a concise and helpful overview of our 
communications activity for AHUA. If you have any questions about this 
report, or you would like to discuss future activity, then please contact 
Linda Jameson at Pickle Jar Communications

mailto:linda@picklejarcommunications.com

